\We make HCP contact personal & relevant DataCare

More personal touch points Increase data quality Improve relevance
M o - Increase contact frequency - Update incomplete HCP data - Turn data into actions towards our HCPs
E = - Receive immediate feedback what HCPs - Collect more opt-ins - Communicate in line of the HCP needs
i need from us and through which - Decrease the number of opt-outs - Build insights based on improved
0 c'_c) channel(s) - Collect preferences regarding content, personal & data touch points
- Know how our digital content resonates Channel and frequency - Jptimize content & contact strategy
- Evaluate company image and relevance - Rate feedback of an HCP
- Schedule on/offline appointment with HCPs
]

By adding high end phone calls as a channel for more personal touch
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Ask HCP Enrich data Enable actions
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5 é High end phone calls should have a proper The data points collected are logged
32 Introduction and it's relevant to actively listen In a comprehensive way and according to the
% and ask the right questions legally correct requirements
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Optinsight www.opt-insight.com/touch-point-management <] contact@opt-insight.com
TeleSalesDirect www.telesalesdirect.nl/datacare DA info@telesalesdirect.nl
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